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Questions or Comments?

“Why can’t I use the chat feature?” 
Chat is reserved for one-way messages from ACS staff 
to attendees like links to the slides and announcements.

Use Zoom’s Q&A feature
to add to the queue.

www.acs.org/acswebinars
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linkedin.com/company/
american-chemical-society@amerchemsociety@AmericanChemicalSociety@AmerChemSociety

Let’s Get Social!
Follow the American Chemical Society on Twitter, Facebook, 
Instagram, and LinkedIn for the latest news, events, and 
connect with your colleagues across the Society.

Contact ACS Webinars® at acswebinars@acs.org
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Where is the Webinar Recording?

All Registrants
Watch the unedited recording 
on Zoom for up to 48 hours.

www.acs.org/acswebinars

ACS Members w/Premium Package

Visit the ACS Webinars® Library 
to watch the edited and 

captioned recording.

https://www.youtube.com/c/ACSReactions/videos 4
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http://www.acs.org/acswebinars
https://www.youtube.com/c/ACSReactions/videos


6/12/2024

3

5

5

z

www.acs.org/membership

6

Have a Different Question?
Contact Membership Services

Toll Free in the US: 1-800-333-9511

International: +1-614-447-3776

service@acs.org
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Register for Free Browse the Upcoming Schedule at www.acs.org/acswebinars

Co-produced with ACS Industry Member Programs and 
ACS Division of Business Development and Management

Chemistry and the Economy: One Door 
Closes as Another Opens

Thursday, June 13, 2024| 2pm-3pm ET

Co-produced with ACS Publications

Revealing Mona Lisa’s Secrets Through 
Advanced Analytical Chemistry

Thursday, June 20, 2024| 11am-12pm ET

Co-produced with ACS Publications

Microbiome Mechanics: Building a 
Healthier Gut

Thursday, June 27, 2024 @ 11-12:30am ET
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THIS ACS WEBINAR® 

WILL BEGIN SHORTLY…

 Say hello in the 
questions window!

www.acs.org/acswebinars
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This ACS Webinar® is co-produced with ACS Productions.

Talking Science: Communicating Your 
Research to Diverse Audiences

KERRI JANSEN

Science Writer, 
ACS Productions

SAM JONES, PhD

Executive Producer and co-
host, Tiny Matters

www.acs.org/acswebinars
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Questions or Comments?

“Why can’t I use the chat feature?” 
Chat is reserved for one-way messages from ACS staff 
to attendees like links to the slides and announcements.

Use Zoom’s Q&A feature
to add to the queue.
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This ACS Webinar® is co-produced with ACS Productions.

Talking Science: Communicating Your 
Research to Diverse Audiences

KERRI JANSEN, PhD

Science Writer, 
ACS Productions

SAM JONES, PhD

Executive Producer and co-
host, Tiny Matters

American Chemical Society

Talking Science: 
Communicating Your Research 
to Different Audiences

Sam Jones, PhD
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What you can expect

• General strategies for communicating your 
work more effectively in person and on 
social media

• How to adapt the way you talk about your 
scientific work for different audiences

• Tips for crafting questions to learn more 
about the work of others (and yours in the 
process!)

• How to prepare for a successful media 
interview and be discovered more easily by 
science journalists

American Chemical Society 14

Who am I?

• The Executive Producer & Co-host of the American Chemical 

Society podcast Tiny Matters.

• Science journalist

• Before moving into science communication, I completed a PhD in 

Biomedical Science at the University of California San Diego.

13
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Before beginning a career in 
science communication

Biomedical Science PhD program, University of 

California San Diego, 2013-2018

The Role of Nonsense-mediated mRNA 

Decay in Neural Development

American Chemical Society 16

Academic writing is very different from 
writing for a general audience

The inverted pyramid in science journalism — the most important information 
is presented first. 

Hut et al. (2016) Hydrology and Earth 

System Sciences 
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Assistant editor, 

• Chemical & Engineering News is a weekly magazine geared 
toward academics and people with at least an undergraduate 
level training in chemistry. 

• My role was to make sure the production schedule ran on time, 
which included editing and occasional writing.

• I learned the ins and outs of a weekly production schedule, how 
to work on a tight deadline … and that I wanted to reach a more 
general audience.

American Chemical Society 18

Writer & host, Reactions
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Executive producer & co-host 
Tiny Matters

Tiny Matters is a science podcast about the little things 

that have a big impact on our world. We answer 

questions like, 'what is a memory?', 'is sugar actually 

addictive?' and 'are we alone in the universe?’

Tiny Matters is geared toward a general, science-

interested audience not expected to have beyond a 

high school level science education.

**Available everywhere you listen to podcasts 

American Chemical Society 20

Using compelling audio 
and short videos to 
reach our Tiny Matters 
audience

19
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How do you effectively 
reach different audiences?

American Chemical Society 22

Reaching different audiences

Know your audience. Imagine the person you’re trying to reach. Are 
they a researcher in a similar field? A specific funder? A family 
member? A child? That will dictate your tone as well as word choice.

To get a sense of tone and word choice, seek out other work designed 
for those audiences (a college level textbook, a legal brief, a kids 
science book, a science news story from The New York Times, a press 
release [https://www.acs.org/pressroom/news-room.html], etc.) 

21
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Reaching different audiences

Know your audience. Imagine the person you’re trying to reach. Are they a researcher in a similar field? A specific 
funder? A family member? A child? That will dictate your tone as well as word choice.

Consider if you’re using too many technical terms, i.e. jargon. Will 
your audience understand what you’re saying? If not, are you clarifying 
those terms? A good test: try sticking to 2-syllable words.

American Chemical Society 24

Know your audience. Imagine the person you’re trying to reach. Are they a researcher in a similar field? A specific 
funder? A family member? A child? That will dictate your tone as well as word choice.

Consider if you’re using too many technical terms, i.e. jargon. Will your audience understand what you’re saying? 
If not, are you clarifying those terms?

Be concise. Don’t let your sentences get away from you, even if the 
platform allows it.

Reaching different audiences
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Know your audience. Imagine the person you’re trying to reach. Are they a researcher in a similar field? A specific 
funder? A family member? A child? That will dictate your tone as well as word choice.

Consider if you’re using too many technical terms, i.e. jargon. Will your audience understand what you’re saying? 
If not, are you clarifying those terms?

Be concise. Don’t let your sentences get away from you, even if the platform allows it.

Ditch the passive voice. Keep things active: He wrote the letter vs 
The letter was written by him.

Reaching different audiences

American Chemical Society 26

Know your audience. Imagine the person you’re trying to reach. Are they a researcher in a similar field? A specific 
funder? A family member? A child? That will dictate your tone as well as word choice.

Consider if you’re using too many technical terms, i.e. jargon. Will your audience understand what you’re 
saying? If not, are you clarifying those terms?

Be concise. Don’t let your sentences get away from you, even if the platform allows it.

Ditch the passive voice. Keep things active: He wrote the letter vs The letter was written by him.

Be creative and, if the subject matter allows for it, have fun. Have a 
good metaphor? Use it! Short, funny anecdote? Try it out!

Reaching different audiences
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Know your audience. Imagine the person you’re trying to reach. Are they a researcher in a similar field? A specific 
funder? A family member? A child? That will dictate your tone as well as word choice.

Consider if you’re using too many technical terms, i.e. jargon. Will your audience understand what you’re 
saying? If not, are you clarifying those terms?

Be concise. Don’t let your sentences get away from you, even if the platform allows it.

Ditch the passive voice. Keep things active: He wrote the letter vs The letter was written by him.

Be creative and, if the subject matter allows for it, have fun. Have a good metaphor? Use it! Short, funny anecdote? 
Try it out!

Read what you wrote out loud. Does it sound engaging? Better yet, 
run it by someone who does not work in your field. Did what you 
wrote make sense to them?

Reaching different audiences

American Chemical Society 28

Reaching different audiences

Know your audience. Imagine the person you’re trying to reach. Are they a researcher in a similar field? A specific 
funder? A family member? A child? That will dictate your tone as well as word choice.

Consider if you’re using too many technical terms, i.e. jargon. Will your audience understand what you’re saying? 
If not, are you clarifying those terms?

Be concise. Don’t let your sentences get away from you, even if the platform allows it.

Ditch the passive voice. Keep things active: He wrote the letter vs The letter was written by him.

Be creative and, if the subject matter allows for it, have fun. Have a good metaphor? Use it! Short, funny anecdote? 
Try it out!

Read what you wrote out loud. Does it sound engaging? Better yet, run it by someone who does not work in your 
field. Did what you wrote make sense to them?

Don’t be afraid to fail. You will and it will be fine. That’s how you 
improve.

27

28



6/12/2024

15

American Chemical Society 29

Being a good communicator means 
listening and asking questions

• What is the big picture question your work is asking? 

• How does this work fit into what the field already knows?

• Is the focus of your research being explored by other groups? How does your approach set you apart?

• What inspired you to go into this line of research when there are so many fields to choose from?

• 10, 20, 30 years from now, what is the legacy you hope to leave?

• If you’re hoping communication will lead to collaboration: Is there something you wish you could bring to 

this work (an experiment, knowledge on certain subject matter) that would be easier with outside expertise?

Consider what an audience would want to know about your or your colleague’s work. 

Ask questions, listen closely, make it a conversation. 

American Chemical Society 30

Using 
social 
media 

effectively

29
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How often do you use social media (X, Instagram, Blue Sky, LinkedIn, etc.) 
to share your work or the work of others?

* If your answer is “Other” tell us in the questions window! 

• Never

• I post maybe once every few weeks

• I post about once per week

• I post multiple times per week

ANSWER THE QUESTION ON THE INTERACTIVE SCREEN IN ONE MOMENT

Audience Survey Question

American Chemical Society 32

Using social media

• Communicating your work on social media allows for people outside of your 
specific field to learn about your work.

 

• You can bring your passion and personality to social media in a way you 
can’t in research papers. 

• Social media use by researchers has been shown to increase their number of 
citations. It also helps open the door to collaborations. 

• It also makes it easier for journalists to find you, interview you, and report on 
your work.

31
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https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8827420/#:~:text=The%20results%20of%20this%20study,the%20usage%20of%20social%20media.
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Tips for posting on social media

• Before you post, consider: Why am I posting? What is the big message I want to get across?

• Post consistently. If you’re not a big social media user, maybe start with once every 2 weeks. 
Pick a cadence and be consistent. You can post your own content as well as other content that 
stands out to you. 

• Include relevant visuals. Do you have a talk coming up? Include the flier. Are you traveling for 
research? Include a photo from the trip.

• #Hashtags about different topics help users find your content. Don’t go overboard, but if there’s 
a relevant one include it! 

• @Tag any relevant people, organizations, universities, etc. — it alerts them which means 
they’re more likely to share or engage with your post.

• Character limits vary but you can say a lot with very few words. If you have a lot of characters 
to work with, only as many as you need to get your message across. Always opt for being 
concise. 

American Chemical Society 34

Help journalists find you!

• Social media. You don’t need to be on it all the time, but a presence is 

incredibly helpful.

• Have a website (personal or university or both)

– Up-to-date contact info 

– Brief description of your work and expertise in your field (not just a 

list of publications)

– Is your CV updated? Is the appropriate affiliation, etc. listed?

33
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Preparing for a successful 
media interview

• Ask the interviewer for a few questions ahead of time or at least 

more detail on what they’d like to interview you about.

• Practice. Go through any questions sent or some of those discovery 

questions I listed out earlier. Practice your answers out loud. 

• Know that you can pause and think at any time during an interview. 

You also do not have to answer every question asked. 

• If there is a big point you want to get across, state it in a couple of 

different ways. 

• Ask if the interviewer needs clarification. You can ask questions too!

• You can ask to see your quotes before a story runs, but it’s not 

guaranteed or required that they say yes. 

American Chemical Society 36

Interested in exploring scicomm?

• Attend career talks and info sessions for anything you might be interested 
in. 

• Set up informational interviews. Buy someone a coffee and ask them 
questions about their career and how they made it happen. 

• There are incredible FREE resources (trainings, a pitch database, 
masterclasses) at The Open Notebook: https://www.theopennotebook.com/

• Look for local science writing chapters https://www.nasw.org/regional-
science-writing-groups 

• Consider joining the National Association of Science Writers (NASW): 
https://www.nasw.org/join 

35
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X, Bluesky, Instagram, Threads, 

@samjscience

Website: sjoneswriting.com 

Where you can find me

American Chemical Society 38

Rate, review and subscribe to
Tiny Matters

**send us your favorite 

science fact, news story, 

or personal science story 

for a chance to be 

featured on an 

upcoming episode!

tinymatters@acs.org

37
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ACS video series spotlighting new

and interesting chemistry research.

Find us:

youtube.com/@AmerChemSociety

acs.org/headlinescience

Contact us:

ACS_video@acs.org 

40

THE LIVE Q&A IS
ABOUT TO BEGIN!

Keep submitting your questions 
in the questions window!

www.acs.org/acswebinars

39

40



6/12/2024

21

z

www.acs.org/acswebinars

41

Register for Free Browse the Upcoming Schedule at www.acs.org/acswebinars

Co-produced with ACS Industry Member Programs and 
ACS Division of Business Development and Management

Chemistry and the Economy: One Door 
Closes as Another Opens

Thursday, June 13, 2024| 2pm-3pm ET

Co-produced with ACS Publications

Revealing Mona Lisa’s Secrets Through 
Advanced Analytical Chemistry

Thursday, June 20, 2024| 11am-12pm ET

Co-produced with ACS Publications

Microbiome Mechanics: Building a 
Healthier Gut

Thursday, June 27, 2024 @ 11-12:30am ET
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Have a Different Question?
Contact Membership Services

Toll Free in the US: 1-800-333-9511

International: +1-614-447-3776

service@acs.org
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Edited Recordings
are an exclusive benefit for ACS Members with the 
Premium Package and can be accessed in the 
ACS Webinars® Library at www.acs.org/acswebinars

Learn from the best and brightest minds in chemistry!
Hundreds of webinars on a wide range of topics relevant to 
chemistry professionals at all stages of their careers, presented 
by top experts in the chemical sciences and enterprise.

Live Broadcasts
of ACS Webinars® continue to be available free to 
the general public several times a week generally 
from 2-3pm ET. Visit www.acs.org/acswebinars to 
register* for upcoming webinars. 

*Requires FREE ACS ID

www.acs.org/acswebinars

44

ACS Webinars® does not endorse any 
products or services. The views expressed in 
this presentation are those of the presenter 
and do not necessarily reflect the views or 
policies of the American Chemical Society.

Contact ACS Webinars® at acswebinars@acs.org
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