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Agenda

• Welcome

• Presentation on Social Media

• Question & Answer

• Survey & Closing Remarks
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Social media pros & cons

• The Good
– Great tool to supplement existing communication channels (web site, email, 

newsletters)
– Simple, inexpensive way to share video from events
– An additional channel to connect directly with people

• The Bad
– Easy to start an account, but takes time and effort to grow one
– Speed and ease of posting can lead to typos and content errors that spread quickly

• The Ugly
– Trolls can make life miserable – harassing users, posting offensive content and 

more
– Increased concerns with business practices (privacy, safety, security)
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Hallmarks of social media

• User-generated content (status updates, photos, videos)
• Interactive (like, share, comment)
• Relationship focused (friends, colleagues, communities, 

organizations, causes)
• Mobile (check-in, location-based)
• Immediate (real-time interactions, live video) 
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Snapshot of ACS social media
Flagship ACS Channels (March 2024)

• Facebook (facebook.com/AmericanChemicalSociety)
– 730,000 followers – only channel decreasing in audience

• LinkedIn (linkedin.com/company/american-chemical-society)
– 202,000 followers – professional topics, fewer 

impressions/higher engagement
• X/Twitter (@AmerChemSociety)

– 208,000 followers – news and events; listening and support
• Instagram (@AmerChemSociety)

– 59,000 followers – younger audience; images/short videos with 
a focus on people, fun, “cool” science
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Snapshot of ACS social media
Beyond the main channels

• Channels for ACS brands: ACS Publications, CAS, AACT, C&EN
• Specialty channels: @ACSUndergrad; @ACSPressroom – ACS 

has moved to streamline many of these to avoid overly segmenting 
our audience (e.g., consolidation of ACS Webinars and meetings 
accounts into main channel)

• ACS American Chemical Society on WeChat – Chinese-language 
content for ACS Publications, CAS, ACS meetings/webinars

• Member-run accounts for ACS Local Sections, Technical Divisions, 
& other member communities. Staff support through training, 
resources and policy.
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Social media basics

• First thing to ask:  Do we need this?

Successful social media channels require…
– A consistent, significant volume of content (varies, but should 

never be more than a week without a post)
– Willing volunteers with time, resources and know-how
– A specific audience who is using that platform (don’t try to reach 

senior chemists on Snapchat)
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What makes the most sense?

• Where is the audience you want to reach? What content are you 
planning to share?

• Facebook & LinkedIn have both Pages and Groups
– Pages are like personal profiles for organizations, businesses, 

brands or public figures. 
– Groups are communities centered around a common interest or 

topic. Less public, more peer-to-peer sharing.
• X/Twitter & Instagram 

– Only offer accounts. More likely to use hashtags.
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Where to start?

• Find relevant accounts you can tag in posts to help increase the 
engagement of your content (example – if you wanted to include 
ACS in a X/Twitter post, type @AmerChemSociety)

• Hashtags can help your content become part of a larger discussion. 
The more general the hashtag the larger the audience. (#Chemistry, 
#ACSFall2024, #CCEW)

• Be sure to research accounts or hashtags before you include them
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Create engaging content

• Keep posts short and 
interesting. Posts with 
fewer than 100 
characters typically 
perform better. 
(TL;DR)

• Posts with images 
have higher 
engagement than 
posts without them

“We had a great time at the outreach 
event in San Juan.”
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Accessibility for social media

• Include alt text for all images
• Ensure videos have captions
• Use and promote more 

accessible hashtags 
(#NobelPrize not #nobelprize)

• Consult the ACS Inclusivity Style 
Guide (acs.org/inclusivityguide)
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Avoid controversy and keep things civil

• If you set up a social media presence for your local section, remember 
you are communicating on behalf of ACS.
– Keep your message positive.
– Avoid political statements, especially partisan attacks or 

endorsements.
– Some topics may be appropriate for you to comment on as an 

individual chemist but not as “official spokespersons for ACS.”
• Moderation may be necessary with a group or in a comment section

– Consider a policy to keep your group free from personal attacks, 
offensive language or imagery, or inappropriate commercial 
content.
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Setting up your account - Facebook

• Setting up a Facebook Account 
– Create a Facebook profile or log into your existing Facebook page 
– Edit your profile and update the following

• Profile photo (180x180 pixels)
• Cover Photo (820x312 pixels)
• About info (including a “bio” of up to 255 characters)
• Add events or photos that you want to start sharing
• Head to the settings tab to set privacy settings, page information, add 

admins and other page controls
– Find pages to like and follow that can begin populating your page 

(ACS, ACS Publications, C&EN, other ACS Local Sections)
– Start engaging! 
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Tips for managing Facebook

• Content can be scheduled in advance (be careful, though) or 
targeted to a specific region

• Photo albums are a good way to share multiple images 

• Creating an event is another way to post about outreach events or 
meetings and feature them on your page

• If you set up the Meta Business Suite, you can monitor both your 
Facebook and Instagram accounts from one place

• More than one person can (& should) be set up as an account admin
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Facebook metrics
Facebook Insights provides FREE 
detailed metrics, including: 
Impressions – The number of people 
who saw your post
Engagement – Likes, Shares, 
Comments, Clicks, etc
Views – For videos, how many
people have watched & 
for how long 
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Facebook examples
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Setting up your account – X/Twitter

• Choose the email that the account will be registered under 

• Edit your profile and update the following

– Profile Photo (400x400 pixels)

– Bio (including link to a website)

– Header Photo (1500x500 pixels) 

• Follow at least 50 accounts to start (@AmerChemSociety 
@ACSPublications @cenmag, etc)

• Start engaging!
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Tips for posting on X/Twitter

• Keep it short — messages under 100 characters are more likely to have 
higher engagement

• Show don’t tell. Use images, graphics & GIFs to increase engagement. 
(Photos that are horizontal generally look the best)

• Tag other institutions in your post to increase engagement. If you mention 
ACS’ account in your post, we are more likely to see it and retweet 

• Hashtags make your content part of a larger conversation, but use the correct 
hashtags (#ACSFall2024, not #ACSFall24 or #ACSdenver)

• Make sure you are posting to the right account
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X/Twitter metrics

Metrics on X/Twitter are undergoing an overhaul right now, but 
among the most important are:

Impressions – The number of people who saw your post
Engagement – Likes, Shares, Retweets and Comments
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X/Twitter examples
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LinkedIn overview 

• Valuable tool in networking and in a job search, but its appeal and 
usefulness for Local Section outreach can be limited 

• For most sections, creating a LinkedIn Page is not a good use of 
resources. If you are looking to promote an outreach event, it’s 
better for individual members of the Section to promote it through 
their personal LinkedIn accounts

• LinkedIn Groups can be a useful way to facilitate communication 
among your members. They can share jobs, research news, and 
networking opportunities 
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LinkedIn groups

How to Create a LinkedIn Group 
• Log into LinkedIn and visit linkedin.com/groups
• You will be given a list of groups you are currently a part of, and near 

the top you can click on the “Create a new group” tab. 
• Fill out the Group name, About section and Rules. Decide if you 

want a Public or Private group and determine Permissions.
• Invite others to join the Group, post a welcome message and other 

content and get the ball rolling. 
• A great example of a LinkedIn Group is the ACS Innovation Hub. 

You can find it at linkedin.com/groups/12269166/. 
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LinkedIn examples
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Final thoughts

• It’s easy to start a social media account, it takes time and effort to 
make it successful. Manage expectations and be patient.

• Looking for content? Following other ACS social accounts and 
retweet/share their content. Visit www.acs.org/social for a 
comprehensive list of ACS social media accounts

• Experiment! 

• Remember – you’re communicating on behalf of the entire ACS

– Moderate comments, share appropriate content, be respectful
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Final thoughts

• Plan for succession and emergencies – multiple leaders should be 
able to access your accounts (admins, group emails, 2-factor 
authentication)

• If you are no longer using an account, let your followers know and 
close it down.

• You are not alone. ACS staff are happy to help you brainstorm how to 
use social media tools to enhance your local section’s programming, 
community outreach and other activities
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Questions?

Chris McCarthy
Sr. Manager, Digital     

Communications & Engagement
c_mccarthy@acs.org

Josh Miller
Senior Social Media Manager
j_miller3@acs.org

socialmedia@acs.org
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Please take our quick survey



ACS Speaker Directory

• A resource for our component group leaders to 
access a wide range of speakers for their in-
person, hybrid, and asynchronous events.  

• The directory provides users with access to 
over 1,000 speakers who are available to 
present technical science talks, lead career 
development & professional advancement 
presentations, explore general interest, 
popular science topics, and more.

• All local sections are highly encouraged to use 
this resource.

www.acs.org/speaker-directory
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ACS Speaker Directory Mini-Grants
• $200 Mini-grants available to the first 

100 Local Sections that book and host a 
Speaker from the ACS Speaker 
Directory in 2024.

Apply Today
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Add Your Local Section Events 
to the ACS Events Hub

We are pleased to announce that local sections 
may now post their events on the ACS Events 
Hub. Want to add your event, please complete 
the intake form:

https://www.acs.org/events/formlocalsections.html
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Upcoming Webinar: 
Involving Industry Members in Your 
Local Section 
• What: How to involve industry members in your local 

section outreach and activities

• When: Hosted virtually on Wednesday, April 17, 
2024 at 1pm ET

• Local Section Webinar Schedule & Registration: 
www.acs.org/localsections



THANK YOU!
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